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Opportunity

PipELINE ANALYSIS & MANAGEMENT

What Problem ? Next Action When? Control?
Y /N
Buyers - Who? Why ? How ? Price?
[Jus []TB +Rev -Cost
[ ]EB []prc +EFF -Risk
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"1, The 9-Word Email

| LOVE

MARKETING

'M DEAN JACKSON

| fell in love with Marketing as a young boy when | first realized
that selling stuff on commission was way easier than renting
myself out by the hour for a regular job... and I've never looked
back. I've carried that distaste for real work into my adult life
and have focused on a lifestyle centered approach to business

using marketing as the ultimate lever to a life of freedon -

fun. ‘v
%

—




Subject line: [THEIR FIRST NAME]

Body:

Are you still looking for help
with [INSERT NEED]?

—~[YOUR NAME]




Subject line: Robert

Body:

Are you still looking for help
with growing sales?

-Scott




Scott Sambucci <scott@salesqualia.com>
To: Ravi Mittal <ravi@vuukle.com>
Bce: 506536@bcc.hubspot.com

Rauvi,
Are you still looking for help with sales?

-Scott

Scott Sambucci

Sales Geek, SalesQualia
e: scott@salesqualia.com
c: (415) 596-0804

Find me on LinkedIn, Twitter & Quora




+2,.1 Crive ‘e a reason ko
wake up... [ADD VALUE]




Subject line: Hi Robert — saw this and
thought of you..

Body:

Hi Robert — I just came across this
article in HousingWire:

http://www.housingwire.com/articles/
37101 -new-home-sales-reverse-course-
rise-in-april

It reminded me of our conversation from
February, and I wanted to share..

-Scott

avy
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Subject line: Hi Robert — can I send
you a copy?

Body:

Hi Robert — We’'re publishing a white
paper in a couple of weeks — “[INSERT
TITLE]."”

Would you like me to send you a copy
when it’s ready?

-Scott




Subject line: Hi Robert — can I send
you a link?

Body:

Hi Robert — I just published a blog
post on the topic of [INSERT TOPIC].
I thought you might like to read 1it.

Okay to send you a link to it?

-Scott




Subject line: Hi Robert — can I send
you a copy?

Body:

Hi Robert — We’'re publishing a white
paper in a couple of weeks — “[INSERT
TITLE] ."”

Would you like me to send you a copy
when it'’s ready?

-Scott




Subject line: Hi Robert — would you be
interested in these?

Body:

Hi Robert — I’'ve been keeping a library
of articles and industry blog posts
around the topic of [INSERT TOPIC].

Would you be interested in getting a
weekly digest of this top 3-5 articles

I’'ve found?

-Scott




Subject line: Hi Robert — quick
question re: MBA conference

Body:

Hi Robert — Are you going to the
MBA Conference next month in
Chicago?

-Scott




" 3. Content Selling




Blog Posts

B 5 Ideas for ..
m 10 Tips for ..

m 3 Changes for the Industry

B How Reqgulation affects the
Industry

mPerspectives: “I read this
article on www.website.com and it
spurred a few thoughts..”




WEBINAR PLAYBOOK: STARTUP SELLING

WEBINAR INVITATION EMAIL # 1

| Send Day - 14

Subject: Can you join SERT WEE LE

As we talk to customers and executives just like across the NSE
we're hearmg tlme and time again that companies are searching for new |deas about

| sat with the team here at AMIE , and we’ve identified what we
see as the top

av
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E-Roolks

February 3, 2015 // 1:00 PM

How to Create an Ebook From Start
to Finish [+ 18 Free Ebook
Templates]

Written by Anum Hussain | @anum

http://blog.hubspot.com/marketing/how-to-create-ebooks-free-
templates-ht




"Now whab?




Opportunity

PipELINE ANALYSIS & MANAGEMENT

What Problem ? Next Action When? Control?
Y /N
Buyers - Who? Why ? How ? Price?
[Jus []TB +Rev -Cost
[ ]EB []prc +EFF -Risk




PIPELINE STRATEGY

Opportunity Name Risk / Gap Strategy

S lwn = w2 e







Debrief...

Q&n‘\'qs

=
better
better next
Hwe




