
+  Content Selling: 
Tuesday Training 





This is “Content Selling” 



5 Key principles 

1.   Action 
2.   Customer 
3.   Insights 
4.  Evidence 
5.   Authority 



Action “Delete…”


Customer “Pitch”


Momentum


Education


Insights Marketing
 Memorable


Evidence Random
 Proof


Authority Noise
 Voice


Wrong RIGHT





Webinar 



Blog Series 

http://blog.altosresearch.com/author/scott/  





+  Why is this important? 



You need to fill the 
room 



You have stellar 
content… 



+You’re putting in the 
effort 



Afraid of losing your bet 



Pack the house 



Show your Authority Voice 



Get ‘em to TAKE ACTION 



+



5 Key principles 



1. Focus on outcomes 



2. Market in waves 



3. Get help from partners 



4. Focus on the “shows” 



5. Every one is practice  
for the next 





Part 1.  
 
Marketing copy & 
Registration Page 



Headline Example: 
 
“How to [GET RESULT] 
 
Without 
 
[THING THEY DON’T 
LIKE]” 
 
 



Headline Example: 
 
“Three Strategies to 
[POSITIVE WORD] Your 
[OUTCOME]” 



Headline Example: 
 
“How to Avoid Three 
Mistakes that XYX 
Companies Make” 



+Marketing copy & 
Registration Page 

n  Give ‘em a clear “Why?” 
n  Create Scarcity 
n  Special Offer 



Part 2.  
 
Promotion Timeline 



10-14 days 
 
Start with your list - 
email and blog.  
 
“Exclusive offer to grab 
your seat.” 



10 days: Public promo 
 
Post in public channels: 
LinkedIn, Groups, 
Facebook, Twitter. 
 
10 partners to retweet/
repost/like/comment 



5-7 days:  
 
Email your list.  
 
Individual outreach 
sprint. ie. LinkedIn 
Saved Search. 



3 days  
 
Repost in social 
channels. 
 
Contact registrants 
individually to increase 
show up rates. 



1 day  
 
 
Last chance email/post. 



+  

Tools & Resources 











+Listen to this recording… 






