
+  Content Selling: 
Tuesday Training 











This is “Content Marketing” 





This is “Content Selling” 



+  Why is this important? 



1. Convert leads. Fast. 



2. Permission-based 
selling 



3. Thought Leadership 



5 Key principles 



1. Content Selling ≠ 
Content Marketing 

vs. 





+ Think: 
 
 
 
 

ACTION 



2. Focus on Problems, 
not Products 



+ Think: 
 
 
 
 

CUSTOMER 



3. High Value 



+ Think: 
 
 
 
 

INSIGHTS 



4. Take a stand 



+ Think: 
 
 
 
 

EVIDENCE 



5. Teach a New Perspective 



+ Think: 
 
 
 
 

AUTHORITY 



5 Key principles 

1.   Action 
2.   Customer 
3.   Insights 
4.  Evidence 
5.   Authority 



Let’s build a model… 
 





If we get this WRONG… If we get this RIGHT…



Action 

Wrong… RIGHT…



Action “Delete…”

Wrong… RIGHT…



Action “Delete…” Momentum

Wrong… RIGHT…



Action “Delete…”

Customer 

Momentum

Wrong… RIGHT…



Action “Delete…”

Customer “Pitch”

Momentum

Wrong… RIGHT…



Action “Delete…” Momentum

Customer “Pitch” Education

Wrong… RIGHT…



Action “Delete…”

Customer “Pitch”

Momentum

Education

Insights 

Wrong… RIGHT…



Action “Delete…”

Customer “Pitch”

Momentum

Education

Insights Marketing

Wrong… RIGHT…



Action “Delete…”

Customer “Pitch”

Momentum

Education

Insights Marketing Memorable

Wrong… RIGHT…



Action “Delete…”

Customer “Pitch”

Momentum

Education

Insights Marketing Memorable

Evidence 

Wrong… RIGHT…



Action “Delete…”

Customer “Pitch”

Momentum

Education

Insights Marketing Memorable

Evidence Random

Wrong… RIGHT…



Action “Delete…”

Customer “Pitch”

Momentum

Education

Insights Marketing Memorable

Evidence Random Proof

Wrong… RIGHT…



Action “Delete…”

Customer “Pitch”

Momentum

Education

Insights Marketing Memorable

Evidence Random Proof

Authority 
Wrong… RIGHT…



Action “Delete…”

Customer “Pitch”

Momentum

Education

Insights Marketing Memorable

Evidence Random Proof

Authority Noise

Wrong… RIGHT…



Action “Delete…”

Customer “Pitch”

Momentum

Education

Insights Marketing Memorable

Evidence Random Proof

Authority Noise Voice

Wrong RIGHT





1. Make a list… 



+
Examples 



Market  
Report 





Webinar 



Blog Series 

http://blog.altosresearch.com/author/scott/  



2. Chose the 1-2 most 
appealing?  



3. Block out calendar 
time 



4. Build a Project 





5. Make a “Swipe” File 






