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January 12,2010

Highlights

The Altos Research 10-City Composite Price was down by 1.0% in December and
1.4% during the fourth quarter of 2009. For the full year 2009, the Composite Price
Index showed an increase of 5.2%.

The Composite effectively bottomed out in January 2009 at $470,017, climbed
throughout the first half of the year to $509,030 in July before returning to a gradual
downward trend and ended at $494,426 in December. Prices are likely to continue
showing modest declines throughout the seasonally weak winter months of 2010.
Asking prices increased in just one of 26 markets - Miami. The previously strong
California markets all showed price declines during December.

The largest monthly drop in asking prices occurred in San Diego with prices falling
4.3%, followed closely by Salt Lake City which showed a 3.5% decline. San Diego
also experienced the steepest quarterly drop in asking prices — down 7.3%.

Listed property inventory declined in 24 of 26 markets tracked. The inventory
declines were largest in Boston and the California markets of Los Angeles, San
Francisco and San Jose.

All markets except San Francisco had a median days-on-market of 100 or more in
December. By far, the market with the slowest rate of inventory turn-over was
Miami with a median of 247 days-on-market or more than eight months.

December Home Price Trends

The 10-City Composite Index was down 1.0% during December and 1.4% for the fourth
quarter of 2009. The Index started the year in January at $470,017 and reached a yearly high
of $509,030 in July before back falling to $494,426 in December. The market was heavily
influenced by the Federal Reserve’s mortgage-backed securities purchase program which
resulted in historically low mortgage rates and the federal government’s home buyer tax
credit which was recently extended beyond its original November expiration date.
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2 messages

Kevin Herzberg <kherz77@gmail.com> Mon, Jun 28, 2010 at 11:11 AM
Reply-To: Kevin Herzberg <kherz77@gmail.com>

To: Scott Sambucci <scottsambucci@yahoo.com>

Hi Scott,

Thanks for adding me to the national reports distribution. The information is interesting and useful.

Anymore insight regarding the degree to which government incentives (low rates or tax credits) are contributing

to the overall housing market performance? Also, what separate roles do Altos Research and Real IQ perform in
producing the Housing Market Update?

Talk to you soon.

Kevin
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downward trend and ended at $494,426 in December. Prices are likely to continue
showing modest declines throughout the seasonally weak winter months of 2010.
Asking prices increased in just one of 26 markets - Miami. The previously strong
California markets all showed price declines during December.

The largest monthly drop in asking prices occurred in San Diego with prices falling
4.3%, followed closely by Salt Lake City which showed a 3.5% decline. San Diego
also experienced the steepest quarterly drop in asking prices — down 7.3%.
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As we talk to customers and executives just like across the [NSERT INDUSTRY

we're hearing time and time again that companies are searching for new ideas about
NSERT PROBLEM

IPANY NAME
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